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Since 2017:

$15B+
total capital raised
(CAD)

1,500+
global investors

1,000+
deals

60+
Canadian cities

Venture capital fund investing 
in the future of commerce, 
healthcare, and food.

wittingtonventures.com
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Statistics reflect data from private company databases and primary research. 
1. Map as of September 2022 and is meant to be representative, not exhaustive. 

2. Companies can belong to multiple categories concurrently. 
3. Logos marked with an asterisk represent acquired / merged. 

4. All logos are property of respective owners.
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Agencies and Intermediaries

Multi-Channel Buying Experiences

ON-DEMAND SERVICES

INSURGENT BRANDS AND RETAILERS

SUBSCRIPTION SERVICES

LIVE STREAM SHOPPING

EVENTS AND EXPERIENCES

RENTALS AND CIRCULAR ECONOMY

DEALS

COUPONING TRAVEL BOOKINGS

REWARDS

POP-UPS

REAL ESTATE

AUTO DEALERS
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Technology for Suppliers and Merchants

E-COMMERCE AND POINT-OF-SALE

SUPPLY CHAIN MANAGEMENT

TICKETING AND EVENTSLOYALTY

MAPPING / LOCATION-BASED SELLING

Financial Technology

PAYMENTS AND FINANCIAL SOFTWARE

B2B LENDING

SPEND MANAGEMENT AND ANALYTICS

CONSUMER FINANCING

ON-DEMAND PAY

GREEN COMMERCE AND SUSTAINABILITY
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OTHER ENABLING SOFTWARE
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LOGISTICS AND FULFILLMENT
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INSURANCE

Blockchain Technology

CAPITAL MARKETS, CRYPTOCURRENCY TRADING, AND FINANCIAL SERVICES

DIGITAL COLLECTIBLES AND NFTs

WALLETS AND MONEY SERVICES

MERCHANT INFRASTRUCTURE AND CURRENCIES

METAVERSE, SOCIAL AND BROWSERS

STORAGE, SECURITY AND REGULATORY

COMMUNITY MANAGEMENT CRYPTOCURRENCY MINING

DATA P2P MARKETPLACES AND LENDING

IDENTITY AND CONTENT MANAGEMENT

*

MARKETPLACES

B2B Marketplaces

* *

PERSONAL FINANCE
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MARKETING, CUSTOMER ENGAGEMENT, AND ANALYTICS
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